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LETTERS _\ SAY ITTO OUR FACEBOOK IIL NEWS FLASH | THAT'S ALL FOLKS | \\\\ 


PRESIDENT TRUMP 
IS NOW FULLY 
COMMITTED TO THE 
TRANSITION PROCESS. / 


Real mature... 


ScorchedEarth 


S WE HEAD into the final month of the year one begins to think of 
new beginings, bittersweet farewells, and resolutions. There has been 
plenty of fodder for these types of ruminations in 2020. 

As for new beginnings, as I type this I’m getting push notifications 
alerting me that even William Barr — that Trump loyalist and staunch 
proponent of executive power at the head of our Justice Department — 
has said that he and his droogs haven't uncovered any evidence of election 
fraud and that €ecitFurtte... ahem... Senate Majority Leader Mitch McCo- 
nnel has begun referencing the “new administration.” That’s a relief. How- 
ever, as this week’s political cartoon reminds us, plenty of damage has been 
done by our outgoing president’s democracy-denying temper tantrum. 

Speaking of political cartoons, we now have a political cartoonist. Ste- 
ven Greenberg has been in the business of lampooning public officials for 
decades — an for a time even worked on staff at our sister paper, the San 
Francisco Examiner. We welcome Steve aboard and can’t wait to see what he 
has in store for us. 

When it comes to bittersweet farewells, this week's cover story has plen- 
ty to say. Several of the Bay Area’s most beloved arcades have been powered 
down by the COVID-19 pandemic. As our intern Sheila Tran explains, the 
industry hasn't really been all that popular since the early ’80s —back 
before the Nintendo Entertainment System helped usher in an era of at- 
home console gaming. Those who have shuttered for good will be missed. 

However, others have resolved not to be PWND, and to make it to the 
final boss and beyond. One San Francisco arcade, Free Gold Watch, has 
been able to weather the storm so far, thanks mostly to the fact that it 
also has a screen printing business. 

Finally, we should note that last week’s gift guide was so jam packed, 
that we were only able to fit one cannabis-related gift in the bunch. We've 
remedied that this week, as we begin to reintroduce the print edition of 
SF Evergreen. Flip to page 14 to dive into a long list of sensimilla stocking 
stuffers that will delight both the pot pro and the ganja novice on your 
wish list. There’s even CBD bath bombs that you can give to mom with- 
out fear of her flying to the moon. 

And, in one more note about living fear-free, if you’re worried about 
whether you may have spread or contracted the novel coronavirus last 
week, I suggest you flip to page 10, where you'll find an interesting article 
and a QR code to an app that will help you scientifically assess your risk. 
It would seem that if you ate outdoors, limited your time inside, and 
practiced good mask discipline, you are more likely in the clear than not. 








— Nick Veronin, Editor 
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415 RECORDS REISSUES 
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The Uptones — the one band 
that should have 
hit it big, or 

at least gained 

a following outside 
of the Bay. If they had a 
female singer they'd be the 
No Doubt of this area. 





— @3pointsportsf 


They all played regularly at 
Mabuhay Gardens, a pio- 
neering Filipino restaurant 
and club on Broadway in the 
North Beach. 


— @VineyardGate 


Minor quibble. The Tubes 
were well ahead of The Mu- 
tants as far as wildly theatri- 
cal stage shows in San Fran- 
CiSCO go. 


— @footysf 


SPACE YACHT 
STAYS AFLOA 


YL Lieelsetseecdcdededeedeeeeeeed 
Huge love to @SFWeekly and 
@Meggerzv for this amazing 

article. We have huge love for 

San Francisco. 


— @LBHouseMusic 


SMOKING BA 


YL leceoccctcdcdcecdedldeceedeceeededededet 
We voted for 
legalization 

only to be put 
into the position 
of not being able to smoke 
anywhere. It makes no sense. 


— @angelito721 


THE PROGRESSIVE- 
MODERATE DIVIDE 


Ye Lglececceccdcddddddeedecddedededddt 
If only the Democratic Party 
followed SF politics: progres- 
sives push the envelope, and 
moderates stamp it. 


— John Zane 





CALIFORNIA GOES PURPLE 
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With SF's virus numbers rising, most of state is now on lockdown. 


BY BENJAMIN SCHNEIDER 


ELCOME TO THE purple tier, San Francisco. 

Coronavirus transmission is now considered “widespread” in the 
city, triggering new state restrictions, including the closure of in- 
door dining, gyms, and museums. And then there’s the curfew. 

Bookstores, clothing stores, and shopping malls — as well as per- 
sonal services, like hair and nail salons — may remain open at 25 per- 
cent capacity, but most other indoor activities will be prohibited. That 
includes movie theaters, houses of worship, and the recently opened 
SkyStar ferris wheel in Golden Gate Park. Outdoor fitness, worship, and 
movie screenings are still OK. 

Schools that have already opened for in-person learning, which, in 
San Francisco, include only private and parochial schools, will be al- 
lowed to stay open. Elementary schools and small-cohort learning cen- 
ters will continue to be allowed to open, but not middle or high schools. 

As for socializing, in purple tier, private gatherings must take place 
outdoors and be limited to no more than three households. 

In addition, starting this week, San Francisco will now be subject to the 
state’s COVID curfew, lasting from 10 p.m. to 5 a.m. each night. Restau- 
rants will still be allowed to do pickup and delivery orders, and people will 
be able to go to the grocery store or walk their dog. Unhoused people are 
exempt. It is unclear how this order — which ranks among the strictest in 
the nation — will be enforced. The curfew is set to last until Dec. 21. 


Benjamin Schneider is Staff News Writer at SF Weekly, covering local politics, 
neighborhoods and urbanism |) @urbanschneider 
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Change-of-address requests suggest more than 90K have left SF. 


BY OLIVIA TUCKER 


EOPLE ARE LEAVING San Francisco. Since the onset of the 
pandemic, which has significantly diminished so many of the 
amenities that have long convinced renters to pay top dollar for 
comparatively small living spaces, this flight has been observed 
in the many moving trucks criss-crossing the city. It has also been 
borne out in the falling median price of one- and two-bedroom apart- 
ments — both of which are going for 21 percent less than what they 
commanded a year ago. Now another metric underscores the trend. 
According to USPS data obtained by Public Comment, change-of-ad- 
dress requests originating from San Francisco zip codes between March 
and November 2020 suggest that nearly 90,000 households have relo- 
cated outside of the city since COVID-19 swept into the United States. 
Over the past six months, the USPS received 124,131 requests, with just 
28 percent listing new addresses in San Francisco. According to the local 
blog’s analysis, the most popular destinations were Las Vegas, Palm Beach 
County, Fla., Seminole County, Fla., and the Denver metropolitan area. 
The USPS received the most change-of-address requests in July and 
August, coinciding with the two biggest COVID spikes in the state. 
Tech-oriented neighborhoods experienced the most depopulation, 
with the greatest number of requests originating from zip codes in- 
cluding Polk Gulch/Nob Hill, Inner Mission, Mission Bay and SoMa. 
An estimated 1.3 percent of requests listed new addresses within 
California, suggesting a desire to stay in the greater Bay Area region or 
more northern counties, but perhaps in areas with more space to spread 
out during the pandemic. The most popular destinations were Marin, 
San Mateo and Alameda counties. 


Olivia Tucker is an intern with SF Weekly. | © @oliviahtucker 
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Juicing up in front of San Francisco City Hall. 


GM BETS ON CALIFORNIA, ELECTRIC CARS 


Li Li VMN db dp UUM bs 


The automaker dropped its legal challenge against the state's 
tough emissions standards, pushing its rivals to do the same. 


BY BENJAMIN SCHNEIDER 


IG GAS-GUZZLING trucks parading around in “Trump Trains” 
was one of the most vivid images of the 2020 presidential 
campaign. But now that Trump has lost, one of the biggest 
makers of said trucks is getting on the Biden Train, ending its 
long-running legal battle with California in the process. 

General Motors said that it would no longer support the Trump 
administration's legal challenge against California’s strict vehicle 
emissions standards. 

“We believe the ambitious electrification goals of the Presi- 
dent-elect, California, and General Motors are aligned to address 
climate change by drastically reducing automobile emissions,’ GM 
Chief Executive Officer Mary Barra wrote in a letter to environ- 
mental groups. 

Last year, the Trump administration attempted to revoke Cali- 
fornia’s special status of being able to set its own, stricter vehicle 
emissions standards, which are followed by several other states. 
Major automakers split ranks, with some, including Honda and 
Ford, supporting California, and others, including GM and Toyota, 
supporting the Trump administration. 

Then in September, California Governor Gavin Newsom signed 
an executive order mandating that all new cars sold in the state 
must be zero-emissions by 2035. That mandate, the most ambi- 
tious in the country, was contingent on California winning its legal 
battle against the Trump administration, or Trump losing this 
November. 

Well, Trump did lose, whether he admits it or not. And now cor- 
porate America is starting to react in kind. 

In her letter, Barra urged other companies to follow GM’s lead in 
abandoning the Trump administration’s policies. 

“We are confident that the Biden Administration, California, 
and the U.S. auto industry, which supports 10.3 million jobs, can 
collaboratively find the pathway that will deliver an all-electric 
future,” she wrote. “To better foster the necessary dialogue, we are 
immediately withdrawing from the pre-emption litigation and in- 
viting other automakers to join us.” 


Benjamin Schneider is Staff News Writer at SF Weekly, covering local politics, 
neighborhoods and urbanism |) @urbanschneider 
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Riders board an N-Judah Munitrain at Embarcadero station during the morning commute on Monday, Aug. 24, 2020. 


Service increases and new bus lines are planned to come online, 
but Muni's financial situation is bleak. BY BENJAMIN SCHNEIDER 


UNIIS FACING one of the 
most difficult moments in its 
108-year history. San Francis- 
co's transit agency is mourn- 
ing the death of a bus driver from 
COVID-19, dealing with the fallout 
of faulty construction in both its new 
and old subway tunnels, and facing a 
massive budget deficit that could lead 
to as many as 1,200 layoffs. 

Still, Muni keeps rolling. At an 
SFMTA Board meeting Tuesday, 
agency staff announced plans to 
resume more bus lines, increase ser- 
vice on busy corridors, and gradually 
re-start metro rail. It’s a classic case 
of hoping for the best and planning 
for the worst. 

At the Tuesday meeting, Muni 
staff announced additional service 
to the lines serving Fillmore, Geary, 
Fulton, San Bruno, and Stockton 
streets, citing increased crowding. 

Staff added that Muni will bring 
back the 27 Bryant, the 33 Ashbury, 
and the 55 Dogpatch in January. 
Muni also plans to bring back a long 
dormant line, the 15 Third Street, 
which was retired in 2007 with the 
opening of the T Third metro rail line. 
Since then, Bayview residents have 
suffered from sluggish service on the 
rail line, and have asked the city for 
an express bus service that can make 


the trip faster. In response, in Janu- 
ary SFMTA plans to begin service on 
a new 15 Bayview/Hunters Point Ex- 
press bus that will make more limited 
stops. The exact route is still waiting 
on community feedback. 

As it stands now, the J Church sur- 
face streetcar line is slated to return 
on Dec. 19, shuttling above ground 
between Balboa Park Station and the 
intersection of Market and Church. 
The T Third is expected to resume its 
surface route, between Sunnydale 
and the Embarcadero, in mid Janu- 
ary. Finally, by early February, part 
of the Muni subway will once again 
be put to use, when the N Judah is 
anticipated to return, running its full, 
pre-pandemic length. The S Shuttle, 
connecting Embarcadero and West 
Portal, will return in early March. 

The K, L, and M lines, which, in 
addition to the J, are slated to run in 
a new service pattern, won't be open 
through at least the spring. 

Muni's metro rail system was 
shut down at the beginning of the 
pandemic, and then brought back 
in August for just three days, before 
being shut down again. The routes 
were replaced by surface buses. 

At a time when preventing delays 
and limiting potential coronavirus 
exposure was of paramount con- 


cern, there were simply too many 
maintenance issues for the system 
to be able to operate reliably. There 
are problems with the splices that 
connect the overhead wires that 
power the trains, and the rocky 
substance upon which the train 
tracks sit, called ballast. Muni is 
currently working to resolve both 
issues. (Similar construction snafus 
have plagued the Central Subway, 
connecting Chinatown, the Moscone 
Center and Mission Bay, which is 
now scheduled to open in 2022.) 

While some of Muni’s problems 
are self inflicted, others are not. As 
the Examiner recently reported, 
Muni fare revenues are down 93 per- 
cent, and other funding sources are 
also down significantly. Even after 
cutting costs, the agency projects a 
$168 million deficit in the next fiscal 
year. SFMTA director Jeffrey Tumlin 
told the Examiner that extra fund- 
ing from the federal government 
appears to be the only way to stave 
off massive layoffs and service cuts. 
“The future of Muni absent outside 
support looks very grim, which 
means the future of San Francisco’s 
economy looks very grim.” 


Benjamin Schneider is Staff News Writer at SF 
Weekly, covering local politics, and urbanism 
@urbanschneider 
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Hotels for the Homeless Winding Down? 








An awning for the Fitzgerald Hotel near Union Square. 


T THE BEGINNING of the 

pandemic, with tourism all 

but gone, and congregate 

homeless shelters emptied 
out to prevent viral transmission, 
city officials put two-and-two to- 
gether with the shelter-in-place 
hotel program. 

But over the past month, Mayor 
London Breed and the Department 
of Homelessness and Supportive 
Housing (HSH) have said they are 
gradually winding down the SIP 
program, which currently houses 
about 2,300 people experiencing 
homelessness in hotel rooms. 
What followed was a reprise of this 
spring’s conflict over the number 
of hotel rooms the city should — 
or could afford to — lease, pitting 
the mayor and the Board of Super- 
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visors against each other, while the 
fate of unhoused San Franciscans 
hung in the balance. 

After the mayor’s announce- 
ment of the SIP program’s end, 
and a hearing in which homeless 
service providers said they could 
not rehouse people as fast as the 
city planned, members of the 
Board of Supervisors announced 
legislation that would stop the clo- 
sure of the hotels, mandate that all 
current hotel residents be moved 
into permanent housing, and allow 
new unhoused residents to move 
into the hotels as rooms become 
vacant. In response, the mayor 
pledged to slow down the closure 
of the hotels, after initially prom- 
ising that as many of 500 people 
would be moved out by the end 
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BY BENJAMIN SCHNEIDER 


of the year. HSH also reversed its 
initial plan of moving some hotel 
residents into congregate shelters 
and outdoor safe sleeping sights, 
instead pledging to move every 
hotel resident into permanent sup- 
portive housing. 

Whether the board’s or the may- 
or’s vision — or, most likely, some- 
thing in between — wins the day, a 
lot of complicated pieces are going 
to need to fall into place, fast. But 
in that maelstrom, there’s a chance 
the city could begin to reinvent 
its approach to homelessness, 
and ultimately provide a lot more 
housing, a lot more quickly, than it 
ever has before. 

“This was always meant to be 
temporary, Abigail Stewart-Kahn, 
head of the Department of Home- 
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lessness, said at the Nov. 10 hear- 
ing, ‘I’m going to be very candid 
that this is both one of the biggest 
opportunities and one of the big- 
gest challenges our city has ever 
faced in the homlessness space.” 


TIME AND MONEY 


The SIP hotel program has been 
widely credited with reducing the 
city’s coronavirus infection and 
mortality rates, especially among 
older and more vulnerable popula- 
tions. But the program was never 
as big as the supervisors hoped. In 
the spring, the board unanimous- 
ly passed an ordinance requiring 
the city to lease over 8,000 hotel 
rooms, more than 7,000 of which 
would be for the homeless. The 
Mayor and HSH ignored that order, 
calling it unrealistic, and instead 
leased about 2,600 hotel rooms, 
mostly for elderly people or people 


with underlying medical conditions. 


Now, as Mayor Breed seeks 
to wind the program down, pro- 
gressive members of the Board of 
Supervisors are hoping to keep it 
going, arguing that the SIP hotels 
are more important than ever. 

“There is no reason to dismantle 
this critical cost effective public 
health intervention, in the middle 
of a surge in the virus, in the cold 
rainy season, without a clear plan 
for the health of thousands of 
mostly elderly, vulnerable people 
in the hotels now,’ Supervisor 
Matt Haney said in a statement 
announcing the ordinance he is 
co-sponsoring with Supervisors 
Dean Preston, Shamann Walton, 
and Hillary Ronen. 

At the Nov. 10 hearing, home- 
lessness service providers agreed 
that the city’s proposed timeframe 
for moving everyone out of the 
SIP hotels by the end of June was 
unrealistic. “The aim to rehouse 
2,400 people in eight months is 
just short of implausible,” said Joe 
Wilson, executive director of the 
homelessness outreach non-profit 
Hospitality House. 

Stewart-Kahn said that no hotel 
resident will be sent back to the 
streets, congregate shelters, or 
outdoor safe sleeping sites. (As 
part of an ongoing policy, the city 
will offer free one-way bus tickets 
to homeless individuals who wish 


AN 


to go live with a friend or family 
member.) While Stewart-Kahn 
conceded that the city is willing to 
extend the timeframe for winding 
down the SIP hotels, she argued 
that the process of moving peo- 
ple out needs to start now, and 
proceed with “urgency.” “We need 
to be able to move people into 
stability,” Stewart Kahn said at the 
hearing. “Our collective resources 
are better spent on housing than 
on hotels that are expensive.” 

This is the confusing part, because 
these hotels are very expensive — 
but not necessarily for the city itself. 
SIP hotel rooms cost around $8,000 
each per month, and the program as 
a whole costs between $15 and $18 
million per month, or about $178 
million per year. The hotel rooms are 
much more expensive than rental 
apartments. 

However, the city’s contribution 
is likely going to be just a small 
fraction of the total cost, as FEMA 
reimburses the city up to 75 per- 
cent for the hotel rooms, and state 
programs contribute as well. With 
all these subsidies, the city will 
spend just $3 million on the pro- 
gram on an annual basis, according 
to city controller Ben Rosenfeld. 

At the hearing, Rosenfeld said 
he felt better about the continu- 
ation of the FEMA money, which 
is renewed on a month-to-month 
basis, after Joe Biden was elected 
president. But he emphasized that 
at some point, that money will stop 
flowing, and that the city, with its 
major fiscal issues, won't be able to 
continue the program on its own. 

“To continue that program with- 
out these emergency resources 
would be financially crushing to 
the city,” he said. 

Supervisors disagree, arguing 
that funding sources like 2018's 
Prop C, money from which is 
just now becoming available, and 
federal stimulus funds could be 
leveraged to preserve the program 
at least in part. Details on their pro- 
posals’ funding sources and specific 
provisions have yet to be released. 


MAKING MORE HAY 


Much of the frustration coming from 
the Board of Supervisors on this issue 
appears to stem from a lack of com- 
munication from the Mayor’s Office. 


NEDSS KK 


“What I am feeling frustrated 
about is that this decision was 
made without consultation of this 
board, in complete contradiction 
to legally passed legislation by this 
board,” Supervisor Hillary Ronen 
said at the hearing. She and other 
board members spoke to the con- 
tinued lack of trust following the 
mayor and HSH’s decision not to 
adhere to the board’s direction to 
lease over 8,000 hotel rooms. 

Yet another issue in play is that 
the city still does not have all of 
the permanent supportive housing 
units it will need to house everyone 
currently staying in SIP hotels. That 
will be contingent on the execution 
of Mayor Breed’s homelessness 
recovery plan, announced in July, 
to lease or purchase 1,500 support- 
ive housing units over the next 
two years. It would be the largest 
expansion of the city’s supportive 
housing stock in two decades. 

That effort has already begun 
through the state’s Project Home- 
key, which enabled the city to 
purchase the Granada Hotel, a 232- 
room SRO, and the 130-room Hotel 
Diva, for permanent supportive 
housing. The homelessness recov- 
ery plan will also include units sub- 
sidized by the private philanthropy 
Tipping Point Community. 

And while the city has pledged 
that SIP hotel residents will not be 
moved to safe sleeping sites, su- 
pervisors Rafael Mandelman and 
Sandra Lee Fewer have proposed 
legislation that would require the 
city to provide enough space at 
such sites for everyone currently 
living on the street. 

San Francisco, notably, has been 
a lot more amenable to increasing 
its stock of permanent supportive 
housing than other cities in the 
Bay Area and throughout Califor- 
nia. Novato and Milpitas both re- 
cently turned down state funding 
to purchase hotels for the home- 
less, although it appears a court 
order will ensure the Milpitas proj- 
ect goes through. 

The city has also kept up its 
Shelter-In-Place hotel program 
longer than its Bay Area peers. 
KQED recently reported that at 
least 2,300 unhoused people have 
exited SIP hotels in seven Bay Area 
counties, not including San Fran- 
cisco, and that only 15 percent of 
them have moved into permanent 
supportive housing. 

But even if Mayor Breed and 
HSH’s plans are more ambitious 
than what’s happening in other 
counties, the numbers still don’t 


add up: 1,500 permanent sup- 
portive housing units in two years 
cannot house the 2,300 SIP hotel 
residents in the proposed sev- 
en-month wind-down period, let 
alone the many other people still 
living on the streets. 

That’s where the supervisors are 
pushing for answers and account- 
ability, while simultaneously work- 
ing to find ways to make the mayor 
follow the laws they’ve passed. It’s 
a heightened version of the dy- 
namic moderates and progressives 
have exhibited in the past, with 
moderates like Mayor Breed push- 
ing for fiscal responsibility and 
progressives pushing to extract as 
many resources as possible for the 
most vulnerable. 

This time around, however, the 
subject of debate is people, and 
their ability to keep themselves 
safe and healthy during an extraor- 
dinarily difficult time. 

But out of all this uncertainty, 
there could be promising oppor- 
tunities to positively impact more 
unhoused people’s lives. While 
everyone from Supervisor Ronen 
to homelessness service providers 
to HSH director Stewart-Kahn 
acknowledged that leasing hotel 
rooms is not a long term solution, 
the SIP hotel program proved that 
the city can move quickly to mobi- 
lize its existing resources. 

San Francisco has a lot of people 
experiencing homelessness and a 
lot of hotels — and not all fancy 
ones, either. And even in a time of 
fiscal austerity, the city also has a 
growing array of funding sources, 
from Prop C, to the tax measures 
passed this year, to private philan- 
thropies like Tipping Point Commu- 
nity. Last year’s COPA Act provides 
more opportunities for non-profits 
to purchase and preserve very 
low-income housing, while Prop I 
creates new financial incentives for 
large property owners to sell to the 
city or non-profits. 

The net result could be a move 
from building permanent support- 
ive housing to buying it. That could 
provide a lot more housing faster, 
cheaper, and with less community 
opposition than ground-up projects. 

Now, the challenge for the may- 
or and the supervisors is not just 
putting the pieces together, but 
working together. 


Benjamin Schneider is Staff News Writer at SF 
Weekly, covering local politics and urbanism 
© @urbanschneider 


SERVING SAN FRANCISCO SINCE 1961 


FANTASTICO 


YOUR PARTY & HOLIDAY HEADQUARTER 


AFTER 
60 YEARS 


IN SF WE’RE 
O7-\ ER ee emelela 


O% OFF . 
Entire Store 


*(30% off of X-mas Lights & Artificial House Plants) & Excludes ALL helium balloons / *Exclusions Apply 


Venetian Masks 
Ribbon 

Wedding Supplies 
Christmas Decorations 
& Lighting 

Dried Flowers 


Party Supplies 

Candles 

Costumes and 
Accessories 

Glass & Ceramic Vases 
Silk Flowers 


559 6th St. (btwn Brannan & Bryant) ¢ 415-982-0680 
Mon. — Fri. 8am — 5pm e Sat. 8am — 4pm / www.fantastico.com ¢ PARKING AVAILABLE 
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Bicycle Accidents Within Crosswalks 
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Don't worry. The law is on your side, though you'll want to hire a lawyer. 


If youare hit by acar while riding your bikeina 
crosswalk, things can get a bit tricky. 


BY CHRISTOPHER B. DOLAN & CRISTINA GARCIA 


Street when I realized my backpack was not closed properly, so I 

pulled over onto the sidewalk to adjust my backpack. As I jumped 
back on my bike, I noticed that the pedestrian walking signal was on, 
so I began riding through the intersection within the marked cross- 
walk. Suddenly a vehicle came racing down the street and struck me. 
I was thrown off my bike and fell to the ground. I was transported by 
ambulance to the hospital. At the hospital, the attending doctor told 
me that I had broken my left ankle and it would require surgery. The 
driver is adamant that the collision is my fault because I should not 
have been riding my bicycle within the crosswalk. But he was driving 
so fast that even if I would have walked my bike across the street, he 
would have still struck me because he wouldn't have had enough time 
to stop. I realize that maybe I shouldn't have been riding my bike on 
the crosswalk, however, is there anything I can do to recover for my 
medical bills, lost wages and pain and suffering? 


WAS RIDING my bicycle down Oak Street, approaching Franklin 


— Heather M. 
Pacific Heights 


f) EAR HEATHER, 
Iam sorry to hear about our 


accident. The short answer is yes, 
you may seek compensation for 
the economic and non-economic 
damages you suffered as a result 
of this collision. Economic damag- 
es include items such as property 
damage, medical bills and lost 
wages; non-economic damages are 
commonly known as pain and suf- 
fering, physical impairment and 
inconvenience. However, there 
are a few hurdles you will need 

to overcome in order to obtain 
compensation. Additionally, the 
compensation may be reduced 

by what is called, “Comparative 
Fault,” which will be discussed in 
more detail below. 

As a general rule, adult bicy- 
clists have the same duties and 
responsibilities as motor vehicle 
drivers under California Vehi- 
cle Code (CVC) section 21200. 
Therefore, under CVC 21200, it is 





unlawful to ride a bicycle within 
a crosswalk. In order to comply 
with California law and for your 
own safety, bicyclists should 
dismount their bicycle and walk 
it across the street within the 
marked crosswalk. 

Many times, the police report 
will place the bicyclists at fault be- 
cause they were riding within the 
marked crosswalk, which makes 
it more difficult for individuals to 
pursue a claim. It is not surprising 
that the driver of the vehicle is 
refusing to accept any liability as 
many insurance companies will 
rely on the police report and CVC 
section 21200 to place 100 per- 
cent of the fault on the bicyclist. 
However, if a serious bicycle ac- 
cident occurs within a crosswalk, 
that does not automatically mean 
that you are precluded from re- 
covering compensation for your 
injuries. 

Based on the limited informa- 
tion you have provided, it appears 


that at the time you were riding 
within the crosswalk pedestrians 
had the right of way. This means 
that the driver of the vehicle had 
the responsibility to yield-to-pe- 
destrians. Therefore, had the driv- 
er of the vehicle been driving as a 
reasonable and prudent driver, in- 
stead of speeding down the street, 
he would have had sufficient time 
to stop. Thus, as a result of his 
negligence, you suffered personal 
injuries. 

An issue that is likely to be 
raised is, “Comparative Fault,” 
also referred to as, “Compara- 
tive Negligence.” Comparative 
Fault is the percentage of fault, if 
any, that will be assigned to the 
injured party. Under California 
law, if the parties are found to 
share fault, the law requires that 
the amount of recovery that the 
injured party is entitled to be re- 
duced by his or her percentage of 
fault. For example, if the injured 
person is found to be 30 percent 
at fault, their compensation 
award will be reduced by 30 per- 
cent. This percentage is generally 
assigned by the driver’s insurance 
adjuster if the case is settled 
pre-litigation. However, if your 
case does not settle before trial, a 
jury will decide what percentage 
of fault will be assigned to each 
party. 

If you were injured in a bicycle 
accident as a result of someone's 
negligence, you have the right to 
seek compensation for your eco- 
nomic and non-economic damag- 
es. Due to the complexity of cases 
involving Comparative Fault, it 
is important that you contact a 
qualified and skilled trial lawyer 
to review the situation and assist 
you with your claim to ensure 
that you receive full and just com- 
pensation for your injuries. 


Christopher B. Dolan is owner of the Dolan 
Law Firm, PC. Cristina Garcia is an Associate 
Attorney in our Los Angeles office. This 
column is Sponsored Content. 

© help@dolanlawfirm.com. 
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Sarah Hoffman and Kendra Kawala of Maker Wine. 


HIS YEAR WAS always going 
to be big for canned wine. 
Back before the pandemic 
started in the United States, 
we spoke with a wine expert about 
emerging industry trends. Susan 
Kostrzewa, editor-in-chief of Wine 
Enthusiast Magazine, singled 
out canned and boxed wine as a 
no-brainer. The alternative pack- 
aging was cute, convenient, and 
much more sustainable than its 
heavy glass-and-cork counterparts. 
Now, nearly a year later, canned 
wine has gained newfound popularity 
in an era of social distancing. It’s per- 
fect for situations when uncorking 
an entire bottle by yourself would be 
unnecessary: solo picnics at Dolores 
Park, Zoom happy hours, or any oth- 
er time you just need a pour for one. 
“Some of these features of cans 
— like that portability, a single 
serving of wine delivered to you — 
really intensified overnight with 
the pandemic,” Sarah Hoffman, 
co-founder of Maker Wine, says. 
“We definitely also see this desire 
for connection to other people and 
to the product that you're getting.” 
Maker Wine, a San Francis- 
co-based canned wine company 
that launched in September 2019, 
works with independent winemakers 


around Northern California with a 
fundamental belief: That you can 
put great wine in cans. The founders, 
Hoffman and Kendra Kawala, focus 
on working with winemakers who 
you wouldn't otherwise see on a gro- 
cery store shelf — winemakers who 
work in small batches at small winer- 
ies with “unconventional style.” 

That’s why the company is called 
“Maker.” Each can has a brief bio 
of the crafter responsible for the 
drink. Printed on the bottom are 
little easter eggs — quirky phrases 
like “Viognier all day” or poignant 
homages. On the Handley Cellars 
pinot noir: “Mom would like it.” 
It’s a tribute to the trailblazer Milla 
Handley, who was the first woman 
to start anamesake winery in the 
United States. Handley passed away 
from COVID-19 at 68, and now her 
daughter, Lulu, carries on her legacy 
at Handley Cellars. 

“It’s been really special for us 
to be able to highlight local wine- 
makers in the Bay Area,” Hoffman 
says. ‘And then also connect with 
people who are now remote, and 
are really craving that camaraderie 
and connection.” 

That aspect of community is a 
priority for Hoffman and Kawala, 
who visit vinevards to produce 
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and package the wines themselves. 
“We make the wine elbow to elbow 
with our producers at the winery, 
and we send shipments directly 

to our consumers’ doors,’ Kawala 
says. So far, they've worked with 
local winemakers like Chris Chris- 
tensen, named a “Winemaker 

to Watch” by the San Francisco 
Chronicle, for their unique style: 
Christensen in particular is 

known for blending rosé-making 
techniques to make a drink that’s 
“rule-breaking” and fruit-forward. 
It all goes along with Maker Wine’s 
ethos: to embrace wine “sans the 
snobbery” while amplifying the 
work of independent winemakers 
instead of mass producers. 

It’s a message that resonates with 
wine-lovers or newbies to the in- 
dustry. Maker Wine has been busy 
in 2020, delivering their products 
for their subscription service, Can 
Club, virtual tastings, and online 
bachelorette parties. Trends may be 
fleeting sometimes, but hopefully, 
canned wine has given us enough 
reasons to stick around. 


Grace Z. Li is a Staff Writer covering food and 
culture for SF Weekly 
© @gracezhali 
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38 Ellis Street e San Francisco, CA 94102 ¢ 415-956-2139 


TAD'S WEEKEND BRUNCH MENU 


9A - 2P SATURDAY AND SUNDAY 
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PLEASE SELECT ONE OF THE FOLLOWING: NO SUBSTITUTIONS PLEASE 


3 TAD’S ALL AMERICAN 
BREAKFAST 


Two eggs (scrambled or fried) with hash 
browns and toast and a choice of ham, 
bacon, or sausage 


ete a ee TAD’S FRENCH TOAST 
F< COMBO 
a 4 Thick sliced sourdough french toast served 


with butter & syrup two eggs (scrambled or 
fried) & choice of ham, bacon or sausage 


Adda TAD’S BLOODY MARY or @ = QQ 
ORANGE MARGARITA with any meal DOU.D I 


OUTDOOR DINING AND TAKEAWAY ORDERS AVAILABLE. 





Expires Dec 30th, 2020 


NOW OPEN FOR 
OUTDOOR DINING 


5-10 PM Daily + 415 921-7600 
TAKE OUT AND DELIVERY 
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The Brazen ead 


3166 Buchanan @ Greenwich e Tel: (415) 921-7600 
www.brazenheadsf.com 
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A Potrero Hill Tradition Since 1974 


DAVE’S BURGER 


1135 18th St. San Francisco 
(415) 282-9289 


KINGDOM 
of Dumpling 


30 Kinds of Dimsum: dumplings, pancakes, 
potstickers, and much more. 


Open for Take-Out & Delivery 
415-566-6143 


(Doordash, Ubereats, Postmates, and Grubhub) 
1713 jaravel St., San Francisco 


‘ASIAN AMERICAN - 
Food Company 


Frozen dumplings and dimsum available. 
Cook at home, convenient, tasty. 


Open for Take-Out 
415-665-6617 


2048 Taraval St., San Francisco 
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FIND OUT 


HOW TO ~ 


RESERVE 
THIS AD 
SPACE 


TODAY! 
(415) 359-2600 or. 


~ advertise@sfmediaco.com 


Local home-style, corner gem. 


Plenty of dumplings to choose 
from, frozen options as well!!! 


TAKE-OUT 


1309 9th Avenue, SF CA 94122 


ORDER ONLINE WITH DOORDASH, 
RUBHUB, & UBEREATS. 


415-702-6108 


#9 CUMNEVER STOP 
mae XPLORING 
DUMPLINGS 
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J . 
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Just How Sate Was Your Thanksgiving pane: 
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If you followed all California guidelines ae Ry: mask discipline, anew study says you should be pretty safe. 


IX FEET ISN’T always 
enough. Depending on 
whether you're indoors, out- 
doors, wearing a mask, wear- 
ing a mask properly, talking, yell- 
ing, or whispering, the chance of 
transmitting airborne COVID-19 
particles fluctuates. 

That’s why two MIT professors 
teamed up with a recent Cornell 
graduate to make an app that can 
help you estimate how long it should 
be safe to stay indoors, assuming 
there’s one person with COVID-19 
in the room. This model, created by 
John W. M. Bush, Martin Z. Bazant 
and Kasim Khan simulates a variety 
of factors: the size of the space, the 
type of ventilation available, the 
humidity level of the air, and the 
personal decisions the people inside 
are making — namely, whether or 
not you're wearing a mask. 

“The current revival of the world’s 
economy is being predicated on 
social distancing, specifically the Six- 
Foot Rule, a guideline that offers lit- 
tle protection from pathogen-bear- 
ing aerosol droplets sufficiently 
small to be continuously mixed 
through an indoor space,” Bush and 
Bazant wrote. 

Let’s say you invited four people 
over for a Friendsgiving dinner. Ev- 
eryone crowds into the dining room, 
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which is about 200 square feet large. 
You and your guests aren’t wearing 
masks because you're eating, but 
youre staying six feet apart. There’s 
music playing, wine is being passed 
around, and in general, people are in 
good spirits and speaking loudly. But 
none of you realize that someone in 
that room has the novel coronavirus. 

Based on this model, it’s only 
safe for you and your four guests 
to be in that room together for 20 
minutes. That’s about enough time 
to carve and serve the turkey. 

Another hypothetical scenario: 
Planning a Thanksgiving dinner is 
a lot of work, so you and your part- 
ner decided to eat out at a fancy 
FiDi restaurant instead. This place 
was particularly large — about 
5,000 square feet. And, in this 
imaginary scenario, indoor dining 
is still open at 25 percent capacity, 
so this imaginary restaurant will be 
seating about 50 people. The level 
of “mask fit/compliance” is at about 
25 percent, because while the wait- 
ers and chefs and other servers are 
wearing their masks, the diners are 
taking them off to eat. 

Based on this model, it would 
have been safe for about 66 min- 
utes, assuming there was somebody 
in the room with COVID-19. Is that 
enough time to order drinks, finish 


an entree, and get the check? 
Unfortunately, there is no “out- 
door” mode on the app, so you 
won't be able to precisely model 
any patio gatherings or parklet 
dinners you may have attended 
in the past week. (Although you 
can try to approximate open air by 
choosing a large space with open 
windows and strong ventilation). 
Of course, this is just a guide based 
upon two researchers’ estimates. 
There is no magical timer we can 
watch to know with certainty just 
how likely we are to have unwittingly 
transmitted or contracted COVID-19. 
Still, the more we learn about 
this virus — from scientists and 
from analyzing our own lived 
experience — the better we can as- 
sess our risk at any given time and 
make informed decisions that will 
keep us and our loved ones safe. 


Point your smartphone camera at the 
QR code to link to the app: 
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A2016 file photo of Free Gold Watch from — one of several San Francisco arcades impacted by the pandemic. 


Ready Player None 


ENTURE A BLOCK from the 
Upper Haight into a quiet 
residential neighborhood on 
Waller Street, and you'll find 
one of the largest collections of 
pinball machines in the Bay Area. 
In the back room of Free Gold 
Watch — past its assortment of 
meticulously maintained classic ar- 
cade video games like Ms. Pac-Man 
and Tempest — you'll also find 
a silk screen printing business. 
Opened in 2006, this unique print 
shop-arcade hybrid also churns 
out custom T-shirts, hoodies, and 





more for clients in San Francisco 
and beyond. 

It’s an unconventional com- 
bination, but a multi-pronged 
income model is what it takes for 
an arcade to survive a govern- 


ment-mandated indefinite closure. 


Not all arcades in the Bay Area 
were fortunate enough to have an 
income stream capable of with- 
standing the pandemic. Coin-Op 
Game Room on 4th Street recent- 
ly shut its doors for good, High 
Scores Arcade in Hayward is on 
its last legs, and even the historic 


Musée Mécanique — a Fisher- 
man’s Wharf staple since 1933 — 
has turned to crowdfunding in an 
attempt to weather the storm. 

“It’s a labor of love,” says Free 
Gold Watch owner Matthew Henri. 
“It’s mainly the screenprinting side 
that pays the bills. Because it’s not 
like these games are these giant cash 
cows that keep everything afloat.” 

That’s partially because the price 
to play classic arcade games hasn't 
adjusted for inflation. Forty years 
later, most arcades will only charge 
you the original cost of 25 or 50 








cents to play a game like Space 
Invaders or Pac-Man. According to 
a 2015 industry report by Play Me- 
ter Magazine, the average weekly 
gross of an arcade video game in 
2015 was only $94. 

While arcades were wildly popu- 
lar during the early 1980s — when 
an estimated peak of 13,000 loca- 
tions existed across North Amer- 
ica — they were already on their 
way out by the mid-to-late 1980s. 
Powerful home gaming systems 
like the Nintendo Entertainment 
System (NES) were hitting the 
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market, and American cities were 
simply too saturated with arcades 
as demand for them decreased. 

Today, only around 2,500 ar- 
cades exist in the United States, 
according to the 2015 survey by 
Play Meter. Another 3,500 loca- 
tions are “family entertainment 
centers’ that include an arcade 
section alongside other attractions 
like bowling alleys, mini golf, and 
laser tag. 

In asea of Dave & Busters and 
Chuck E. Cheeses, traditional ar- 
cades that specialize in retro video 
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games and pinball machines have 
become increasingly rare due to 
slim profit margins. But enthusi- 
asts are still hanging on, no matter 
how many quarters it takes. 


LABOR OF LOVE 


“T think what drives this to still 

be a thing is that you have people 
that love it so much that they want 
to make sure it happens, even if 
they’re not becoming millionaires 
off of it,” says Matthew Sengbusch, 
who runs an arcade game rental 
business called Small Change Ar- 
cade in San Francisco. 

Today, the issues that led to the 
downfall of arcades in the 1980s 
have become even more exacerbat- 
ed. Handheld and home consoles 
have dominated the market for 
decades, and the advent of online 
distribution platforms like Steam 
means that players can access a 
near-infinite collection of games at 
any given moment, from wherever 
they are. 

But in an era so defined by the 
convenience of digital services, 
there’s something about the phys- 
icality of the classic arcade — with 
its clicky buttons, neon lights, and 
cacophony of beeps and bloops — 
that continues to captivate curious 
teenagers and nostalgic adults alike. 

On weekends prior to the pan- 
demic, Free Gold Watch regularly 
attracted 30-75 guests at a time. 
The arcade’s reputation as a pre- 
mier spot for pinball led to the 
formation of the city’s only pinball 
league, the San Francisco Pinball 
Department (SFPD), which boasts 
over 80 players and a running 
waitlist of more than 50 pro- 
spective members. Nearly every 
weekend, the space was booked for 
private parties, corporate events, 
and even a few weddings. 

Part of that success can be at- 
tributed to Henri’s efforts to main- 
tain a fresh selection of games. At 
any given time, players can take 
their pick from 57 pinball machines 
and 25 arcade games. He and his 
operators have cycled through over 
150 different vintage and modern 
pinball machines since 2009, all of 
which require frequent and meticu- 
lous upkeep to maintain. 

Given the fact that brand new 
pinball machines can run any- 
where from $5,000 to $12,000, de- 
pending on the manufacturer, it’s 
been quite the investment. (The 
newest machines feature Wi-Fi 
connectivity for regular software 
updates, and some even come with 
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cameras to insert pictures of play- 
ers within the playfield.) 

“But then the lockdown hit, and 
it went from 100 miles an hour 
to zero overnight,’ Henri says. “It 
was like they just turned the lights 
off on us. ... We didn’t know if we 
were going to be closed for a year, 
or two, or more.” 

Requests for home rentals of 
machines started trickling in, but 
Henri decided it wasn’t worth the 
effort. Each game weighs around 
250 pounds, and in San Francisco, 
no one happens to conveniently 
live on the first floor. Instead, he 
trudged on with the screenprint- 
ing side of the business and hoped 
for the best. 


FALSE STARTS 


It took over 200 days of closure, 
but a sign finally came. On Oct. 7, 
San Francisco entered the yellow 
tier for reopening and released 
guidelines for arcades to open at a 
limited capacity. 

Free Gold Watch returned for 
business with strict guidelines: 
limited capacity, mandatory face 
coverings, 6-foot distances, and no 
multiplayer games with those out- 
side of your household. Games were 
sanitized regularly throughout the 
day. For the biggest pinball enthu- 
siasts, Henri even added a few new 
novelty titles to his rotation. 

But just as soon as players 
started trickling in again, on Oct. 
30, the city of San Francisco an- 
nounced a pause on reopening ef- 
forts due to increasing COVID-19 
cases. On Nov. 16, Governor New- 
som moved nearly all California 
counties back to more restrictive 
reopening tiers in an attempt to 
curb the spread of the virus. 

“It was a bummer. It’s like, Dis- 
neyland with no people isn't really 
Disneyland, right? Everything’s 
still here — but it’s the people that 
make this place what it is,’ Henri 
says. But if the powers that be say 
that everybody’s got to close, then 
we all got to close.” 

With looming restrictions and 
constant policy changes, Henri 
says that there’s no indication 
as to when Free Gold Watch and 
other arcades will be able to open 
again. Luckily, there are no con- 
cerns about being able to keep his 
staff employed, and his landlord 
has offered him deferred rent 
payments. But for now, it’s back 
to printing T-shirts and anxiously 
checking state and county updates. 

The worst part, he says, is break- 
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ing the news of the indefinite clo- 
sure to players who've been wait- 
ing over seven months to return. 
After all, pinball isn’t something 
that you can easily play at home. 


The machines are heavy, expensive, 


and difficult to maintain. There’s 
also an inherent physicality to the 
pinball experience that is impos- 
sible to replicate virtually — the 
reflexive motion of slamming the 
flippers, the sensory overload of 
flashing lights and loud beeps, the 
nervous anticipation as your eye 
follows the ball. That all adds up to 


an experience that represents more 


than just nostalgia to players. 

Every machine has a unique 
set of rules and objectives, 
which means that players 
must master different tech- 
niques to get their coveted 
high scores. Some games are 
long and in-depth, while oth- 
ers are short and fast. “It’s 
almost like music. There’s 
something for every mood,” 
Henri tells me. 

He’s never been worried 
about the longevity of 
the pinball scene, even so 
many years past its origi- 
nal heyday and even with 
this year’s pause on play. 

“That’s the funny thing 
I’ve learned about pinball 
— there’ve been many 
waves of pinball through- 
out the years,” says Henri 
of its historic spikes in 
popularity between the 
1960s and 1990s. “So I 
think they'll always find a 
way. I think people always 
will crave games that are 
real, versus on a screen.” 

For other arcades, howev- 
er, the prospect of reopening 
wasn't even a viable option. 
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ON PAUSE 


The Detour, which opened in 2014 
as San Francisco’s first arcade bar 
and later restaurant, found itself 
in a particularly difficult situation 
when the pandemic hit. 

When the arcade bar trend 
spread across the United States in 
the early 2010s, it seemed like the 
perfect way to make a traditionally 
unprofitable business model tena- 
ble. But co-owners Shawn Vergara 
and Tiffny Vergara Chung had no 
way of predicting that a global 
pandemic would 
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shut down both major sides of 
their business. 

“The Detour really survives on 
the food and bar program,” Shawn 
Vergara says, adding that the bar- 
cade’s weekly event programming 
(which included Monday “Super 
Trash Bros” tournaments and 
“Drag Bingo”) was also key to at- 
tracting crowds. 

The Detour opened for patio and 
take-out dining in July and limited 
indoor dining in October. But by 
Oct. 11, it was clear the revenue 
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wasn't enough to break even amid 
staff, supply, and utility expenses. 

“We made the tough decision to 
shift The Detour into hibernation 
mode for the next few months 
until a vaccine is released, knowing 
that this date is a moving target,” 
Vergara wrote in an email. “This 
is the most logical plan for The 
Detour’s survival through the pan- 
demic and winter season.” 

While their landlord has been 
supportive through the recent 
challenges, Vergara says that 
“there is only so much they can 
offer when they also have a mort- 
gage payment.” With only a limited 
amount of outdoor and indoor 
seating, it just wasn’t worth it to 
stay open during the pandemic. 

Although he and his co-owner 
are nervous, they’re also optimistic 
about the future of their barcade. 
“We have what we think is a good 
financial plan to ride this out,” Ver- 
gara says. Meanwhile, they’re also 
looking to reach out to investors 
who are passionate about support- 
ing the local gaming community. 

The arcade side of the business 
is deeply personal to Vergara, who 
grew up spending his allowance 
on arcade games like Pac-Man and 
Donkey Kong on his walks home 
from elementary school. 

“What I love about the concept 
is that we are able to bring these 
old school arcade games toa 
younger crowd, but at the same 
time see the 40-plus crowd com- 
ing in to play games from their 
childhood,” he tells me. “Watching 
the old dogs 









drop a quarter in the slot, hear 
the sound of it drop into the bin 
with all the other quarters, tap 
the start button, and then touch 
the joystick is truly like warping 
back in time and feeling like a kid 
again.” 

A handful of arcade bars have 
come and gone in San Francisco, 
but Vergara wants to assure cus- 
tomers that the original is here 
to stay. As for the games? They've 
faithfully survived for over 40 
years, through the rise and death 
and modern resurgence of the ar- 
cade scene. Another year or so is 
child’s play. 

“Stay tuned. We'll be back. 
Come support us when we re- 
open,’ he says. 


RESPAWN 


For arcade operators — individuals 
who own and maintain their own 
machines at local businesses — 
COVID has posed similar challenges. 

At his arcade game rental ser- 
vice Small Change Arcade, Mat- 
thew Sengbusch has built dozens 
of meticulously scaled miniatures 
of classic arcade games. It’s a one 
man operation, which means that 
he handles every single step of 
constructing his machines almost 
entirely from scratch. That in- 
cludes sourcing and repairing the 
original circuit boards, physically 
woodworking the exterior cabi- 
nets, hand painting their original 
colorful graphics, and more. 

The machines are 40 percent 
the size of classic arcade games, 
making them ideal for event rent- 
als all over the city. During his 
busiest seasons, he was booked 
for up to 12 events a month. 

“T could set up pop-up arcades for 
various events, corporate events, 
birthday parties, you name it. That 
demand was increasing, and that 
was my biggest revenue source,’ 
Sengbusch says. “But it got shut 
down completely, which was the big- 
gest hit for me.” 

Another source of his income 
was cut off when the businesses 
where he was operating his ma- 
chines closed, some 
permanently. He’s 

since shifted to an 
enterprising home 
rental system 
where $200 can 
buy enthusiasts one 
month of unlimited play, person- 
ally delivered right to their doorstep. 
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It's mainly the screenprinting side that pays the bills,’ says Free Gold Watch owner Matthew Henri. 


The job of an arcade technician 
isn’t easy. Sengbusch salvages 
original licensed circuit boards 
from broken machines on sites 
like eBay and Craigslist, and even 
buys old TVs to custom build the 
CRT monitors needed to produce 
the precise gameplay and aes- 
thetics intended by the original 
developers. For games that use 
custom components that are no 
longer being produced, he tracks 
down multiple broken circuit 
boards from the same game to 
piece together one that works. 
Each machine takes hundreds of 
hours to build. 


Many classic arcade games are 
over 40 years old, so mainte- 
nance on non-restored machines 
is a Herculean task of its own. 
“There’s always something broken. 
I would say for the typical game, 
you re going to have to fix half a 
dozen things with it every year,” 
he says. 

The niche nature of the work 
also means that it isn’t the most 
lucrative job, especially in an urban 
area with a high cost of living like 
San Francisco. After all, as he often 
says, it takes a lot of quarters to 
pay rent. But in spite of the recent 
challenges and constant fear of be- 
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ing priced out of the city, Sengbus- 
ch doesn’t ever see himself leaving 
the arcade business. 

He was never in it for the mon- 
ey, anyways. The most rewarding 
part is just seeing people have 
fun directly because of something 
I made,” Sengbusch tells me. 
“Whether that’s fixing their game, 
or getting a ball unstuck on a pin- 
ball game — when you're making 
someone's day, that just makes 
your day.” 


Sheila Tran is an intern with SF Weekly. 
news@sfweekly.com 
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FAST-ACTING THC 


55% CACAO, 
SOURCED FROM LATIN AMERICA 
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Satori’s line of cannabis-infused treats makes a great gift. 


Gift of Green 


A guide to buying the best buds, edibles, oils, and sauces for the 
cannabis-lover on your list BYVERONICA IRWIN, JOE KUKURA & ZACK RUSKIN 


EMP-DERIVED CBD bath bombs, full-spectrum topicals, distillate, resin, rosin, sauce, flower... 
there’s a lot going on in legal cannabis these days. 

The category of cannabis edibles has exploded in recent years, leading to a host of unusual and in- 
triguing new ways for us to get stoned courtesy of our stomachs. The idea of drinking cannabis is still 
relatively new, but already it’s evident that this form of consumption has the potential to do big business. 
Enter the likes of Pabst and Budweiser, with more familiar names from the alcohol world likely right be- 
hind them. One reason for their interest: the ease with which infused drinks can be manufactured to target 
specific ratios, include a wide range of ingredients, and deliver reliable consistency. 

The choices may seem overwhelming, but trust us, that’s a good thing — especially if you're looking for 
a unique gift to give the cannabis enthusiast (or novice) on your list. Read on to be inspired by all the tinc- 
tures, creams, soft gels, gummy bites, and vape cartridges now on the market, and stuff those stockings 
with sensimilla. 
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KIVA'S LOST FARM GUMMIES 


kivaconfections.com 


While we’ve come a long way 
from unmarked packages with 
uncertain potencies, that doesn’t 
mean there isn't still room for im- 
provement. Enter San Francisco's 
Kiva. The popular brand is giving 
gummies a makeover with Lost 
Farm: a new line of strain-specific, 
plant-based edibles infused with 
100 percent live resin. What does 
that mean? Basically, by using the 
cannabinoids of one specific strain, 
consumers can expect to experi- 
ence the associated benefits and 
sensations of, say, Blue Dream or 
Super Lemon Haze. That doesn’t 
make taking one of these gummies 
an exact science — and at 10 mg 
per serving, these aren’t for THC 
virgins, either — it’s a concrete 
and delicious step forward none- 
theless. (ZR) 


WUNDER’S SPARKING 
CANNABIS BEVERAGES 


findwunder.com 


San Francisco-based Wunder 
focuses on bold flavors and the 
collective benefit of combining a 
low dose of THC, 4 mg of CBD, and 
2meg of Delta-8 in its tasty infused 
beverages. That last one is a canna- 
binoid similar to THC but known 
to have less psychotropic potency. 
By bringing all three together, each 
can of Wunder delivers a lovely, 
low-dose pick-me-up suitable for 
any time of the day. Mixed with 
sparkling water and poured over 
ice with a fresh garnish, a can of 
Watermelon Wave, Blood Orange 
Bliss, or Lemon Ginger Lift might 
be just what the workaholic on 
your shipping list doesn’t know 
they need. (ZR) 


PAPA & BARKLEY’S THC 
RELEAF CHOCOLATE 


papaandbarkley.com 


If the name Papa & Barkley sounds 
familiar, perhaps it’s because 
you ve tried one of the Eureka 
manufacturer’s numerous topicals, 
oils, or tinctures. As one of the 
first large-scale cannabis brands to 
gain name recognition across Cal- 
ifornia, Papa & Barkley has slowly 
been expanding its footprint in 
the market. Those efforts contin- 
ue with the release of the brand’s 


THC Releaf Chocolate. Available 

in either Milk Chocolate or Dark 
Chocolate & Sea Salt, the flavor 
(featuring Fair Trade Certified 
ingredients) is superb. Part of the 
reason for that is thanks to the 
process, in which the chocolate is 
slow-churned to silky perfection. 
It is also, no doubt, thanks to Papa 
& Barkley’s chosen method of in- 
fusion — fresh-pressed solventless 
rosin — which is fast becoming 
the gold standard in edibles today. 
Packing only 15 calories per piece, 
this is a sin-free, THC-rich choco- 
late bar ideal for any stocking. (ZR) 


CARE BY DESIGN'S 
RATIO DROPS 


cbd.org 


Care By Design is reborn! Just in 
time for the holidays, NorCal’s 
CannaCraft has announced a 
relaunch of its popular wellness 
brand. Now available with more 
cannabinoids, more terpenes, 

and more flavonoids, this massive 
makeover to the line includes 
tinctures, pain creams, soft gels, 
gummy bites, and vape cartridges. 
While commercially available CBD 
continues to be derived solely from 
hemp, full-spectrum products like 
those from Care By Design package 
CBD as nature intended: by keep- 
ing it in the company of other can- 
nabinoids. Those looking for the 
maximal medicinal benefit will be 
especially excited by the 40:1 ratio 
drops, which deliver a big dose of 
CBD along with a kiss of THC in 

a full-spectrum plant solution. In 
total, Care By Design’s revamped 
line consists of 36 products across 
six ratios and five product forms, 
meaning there’s quite literally 
something for everyone. (ZR) 


RAW GARDEN'S CLOUD 
WALKER VAPE CARTRIDGE 


rawgarden.farm 


Santa Barbara’s Raw Garden un- 
derstands flavor like few vape oil 
manufacturers do. When it comes 
to vaping cannabis, the goal is to 
retain as much of a given strain’s 
terpenes as possible. Naturally, 
this only matters if you’re making 
strain-specific vape cartridges — 
which Raw Gardens most certainly 
is. In addition, a huge percentage 
of a plant’s terpenes are lost at the 
moment of harvest. That’s why, as 
soon one of Raw Garden’s farms 
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harvests, the flower goes immedi- 
ately into a cryogenic chilling tun- 
nel. The result? Live resin, which is 
a difference you can most definite- 
ly taste. Raw Garden is constantly 
coming out with new cartridges 
worth trying, but when available, 
their Cloud Walker (a Sativa-for- 
ward hybrid) is a fairly potent but 
immensely enjoyable offering. (ZR) 


HOUSE OF SAKA 
WHITE CANNAWINE 


houseofsaka.com/brand 


Imagine if you could unwind 
from the day with a glass of wine 
without worrying about a hang- 
over. That’s the intention behind 
House of Saka’s cannabis-infused 
“wine,” a non-alcoholic fermented 
beverage made from Napa Valley 
grapes. A glass yields a relaxed 
cerebral effect, and contains a 
higher-than-usual amount of CBD 
and a small dose (6 mg) of THC. 
Moreover, House of Saka wines 
are infused with a unique infusion 
process which allows the cannabis 
molecules to be absorbed through 
the mouth and stomach lining in 
just 5 to 15 minutes. This means 
that users have as much control 
over their high as when smoking, 
but in a discreet, delicious wine- 
like beverage. (VI) 


CANNATIQUE LEMON 
CHERRY GELATO BLUNT 


Be More Blunt 


Be More Blunt’s hemp-wrapped 
cannabis cigars are perhaps the 
most dependable non-infused pre- 
rolls on the market. Every Be More 
Blunt contains 1.2 grams of stem 
and shake-free top-shelf flower, 
wrapped in a slightly sweet, all 
natural hemp wrap, and finished 













with a sturdy wooden tip. They’re 
never stale, and unlike some 
blunts, they’re tasty down to the 
very last hit. This season they re- 
leased a collaboration with fellow 
Oakland-based brand Cannatique, 
and their Lemon Cherry Gelato 
Blunt is a more delicious stocking 
stuffer than any candy cane or gin- 
gerbread cookie would be. (VI) 


SWEET RELEAF TOPICAL 
$30 | ad ee 9.5mg CBD 
topical lotion 


When it comes to muscle relief, 
CBD tends to get all the attention. 
However, it is rare that any one 
cannabinoid in isolation will com- 
pletely treat an ailment — canna- 
binoids work with the human en- 
docannabinoid body synergistical- 
ly, and full spectrum, terpene-rich 
blends tend to be much more 
effective for most patients than 
something that just has a lot of 
CBD. Sweet Releaf is a time-tested 
industry favorite that is richina 
high-THC full-spectrum cannabis 
infusion and other nourishing 
compounds like shea, cocoa butter, 
and aloe vera. Not only does it 
smell like a luxury body butter, but 
a dab of Sweet Releaf on achy mus- 
cles and joints is recommended for 
treating everything from arthritic 
joints to post-workout muscle 
soreness. A dab on the temples 
does wonders for migraines, too. 
And to be clear — although it is 
THC, it is a topical, and doesn’t 
come with a head high. Rather, it’s 
a dependable, pain-relieving balm 
that feels more like a spa treat- 
ment. (VI) 


POTLI X ASTER FARMS 
OLIVE OIL 


asterfarms.com/ 


There are few people who can’t ap- 
preciate the beauty of a flavorful, 
rich olive oil. Level up a simple ap- 
petizer of bread and olive oil with 
Potli and Aster Farm’s luxurious 
cannabis-infused organic 
olive oil for a truly indul- 
gent treat. Made with 
Tuscan-variety olives 
from Campodonico or- 
ganic farms, the olive oil 
follows Potli’s tradition 
of “soil-to-oil,” which em- 
phasizes how products are 
sourced. The olive oil itself is 


full bodied and delicious, and the 


cannabis in it is relatively stable, 
meaning that while it might not be 
best for deep frying, you can cook 
most food in it as normal without 
degrading the THC. Plus, Aster 
Farms’ relaxing-yet-functional Wa- 
termelon OG is a crowd pleaser — 
sure to suit the large majority of 
cannabis-consuming cooks. (VI) 


JETTY EXTRACTS 3 BEARS 
KUSH LIVE RESIN DABLICATOR 


jettyextracts.com 


Sometimes it can be difficult to 
shop for a high-tolerance consum- 
er. The dablicator, however, is a 
perfect solution, because it’s de- 
signed to level-up any joint or bowl 
they’re already smoking. A step 
above their previous line of canna- 
bis oil dablicators, Jetty Extracts’ 
new unrefined live resin dablica- 
tors are filled with a high-quality 
concentrate worthy of dabbing 

on their own. For those who pre- 
fer smoking, though, the unique 
syringe-like delivery system gives 
users enough control to make the 
messy task of infusing joints and 
bowls with live resin easy enough 
to do on-the-go. 3 Bears Kush is a 
particularly heavy-hitting cultivar, 
sure to pack a potent punch. (VI) 


COOKIES’ SNOW MONTANA 


cookies.co 


Let it snow with Cookies’ top- 
shelf but super-affordable “fun 
size” Snow Montana (get it, 49ers 
fans?). The famed phenotypes of 
local cult hit favorite Cookies have 
a good thing in a small package 
here, a one-gram stocking stuffer 
that evokes the days of dime bags. 
At anice price of under $20, you 
can give the gift of premium in- 
dica kind bud (22 percent THC) 
from one of the most trusted and 
respected names in California 
cannabis. Cookies’ strains have 
long been the gold standard to ev- 
eryone from newbies to the Magi, 
and giving people Cookies for 
Christmas might really make you 


Joe Cool. (JK) 


KIKOKO LITTLE HELPERS 


kikoko.com 


While the kids get sugar highs 
from peppermint candy canes, 
the grownups will love turning to 
these adult mints to relax or get 
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Pop-Up Potcorn is based in Berkeley. 


some sleep. Bay Area favorite Ki- 
koko made a name for themselves 
with their infused tea and honey, 
but their new line of mood-alter- 
ing Little Helpers mints arrives 
just in time for this uniquely 
stressful holiday season. These mi- 
crodose mints come in four variet- 
ies: Calm, Focus, Sleep, and Buzz, 
tasty mints packed with vitamins, 
botanicals, and plant adaptogens. 
The cannabinoid makeup of each 
varies between THC, CBD, and 
CBN, depending on the desired 
effect, so if you know someone 
fretting over holiday shopping, 
these can be their Santa’s Little 
Helpers. (JK) 


MICROWAVE POTCORN 


popuppotcorn.com 


Don't string this popcorn up with 
the cranberries! Binge-watching 
movies and TV shows is the de- 
pressing new nightlife norm, but 
that makes popcorn a special new 
go-to. Berkeley’s Pop-Up Potcorn 
has infused versions of both mi- 
crowave popcorn and ready-to-eat 
popcorn, but a lot of popcorn lov- 
ers prefer the snack served fresh 
and hot. We think Microwave Pot- 
corn is every bit as good as movie 
theater popcorn, and a gift any 
edible fan will love. The infused 
oils are created with a flair, care, 
and flavor that transcends grocery 
store microwave popcorn, and the 
formulations pack a punch well be- 
yond their 10 mg label. (JK) 


SATORI SINGLES 


satorichocolates.com 


You may know Santa Rosa-based 
Satori for their infused choco- 
late-covered almond, blueberry, 


SFWEEKLY.COM 







Ve y we 








ROANIC Pope C 


ORY WiTH 


i) 
PREMIUM CANNABIS Olt 


Mice 
Wee Pepcors ade with 
188 s0h 


and strawberry Satori Chocolate 
Bites. Their new confection, Sa- 
tori Singles, sounds smaller, but 
comes as larger chunks of choc- 
olate — roughly a third the size 
of a Hershey’s bar, but prepared 
in more artisan fashion with sus- 
tainably-sourced South American 
cacao. These are 10 mg THC choc- 
olate bars with a dash of CBD, and 
we can confirm the manufacturer 
claim of a fast-hitting formulation. 
For the culinary creatives on your 
cannabis shopping list, Satori has 
a set of clever and inspired canna- 
bis-infused chocolate recipes on 
their website to transform those 
chocolates into a highly satisfying 
dessert dish. (JK) 


‘BE MERRY AND WELL 
GIFT SET 


caliva.com/apothecary 


Most of us have not bought a can- 
nabis gift for our mom before, but 
this all-CBD gift set would make 

a good first candidate. San Jose’s 
Caliva has a CBD line called Well 
by Caliva, from which this 200 mg- 
dosed restored moisturizing serum 
and 60 mg mellow out bath bomb 
deliver a relaxing tingle of topical 
CBD, with no THC or psychoactive 
“head high.” The whole package is 
priced at a sweet gift-bag discount, 
a $70 value available for just $50, 
and comes with a branded tote bag 
and cosmetic bag. But it doesn’t 
come with the red bows seen 
above, so youd have to get your 
own to perfectly nail that green 
and red holiday color scheme. (JK) 


Veronica Irwin, Joe Kukura, and Zack Ruskin 
cover cannabis for SF Weekly & SF Evergreen 
© news@sfweekly.com 
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Dispensary Workers Ratity UnionContract 


OWN ) 
JA L.Wins 
ROW MG 
Weed workers of the world — unite. 


HEN IT COMES to organized 
labor and legal cannabis, 
we're still reading the opening 
chapters of what will ulti- 
mately be a much longer story. 

Thus far, what is known is mostly 
scarce and state-specific. That makes 
sense, given weed remains illegal at 
the federal level. Unfortunately, this 
rather large roadblock to meaningful 
reform has forced labor organizers 
to go at it from a piecemeal, state-by- 
state approach. 

In California, however, a recent 
victory by the United Food and 
Commercial Workers Local 5 (UFCW 
5) suggests that future efforts by 
cannabis employees to organize 
may soon become a more common 
occurrence in the Golden State. By 
successfully ratifying a union contract 
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with the workers of San Francisco’s 
Stiiizy-Mission dispensary in Octo- 
ber, the UFCW 5 has established a 
precedent that promises to attract its 
fair share of suitors. 

The UFCW 5, a 30,000-member 
union based in Hayward, is one of 
several groups now actively working 
to organize cannabis labor in the US. 
Understandably, much of the action 
has been focused on California, but 
dispensaries in Massachusetts and 
Illinois have also recently reached 
agreements. 

‘The Stitizy-Mission success was 
announced in a press release, issued 
in October by the UFCW 5. Noting 
the contract was ratified following 
three months of negotiations, the 
release also offered specifics on what 
workers, who ratified the contract 
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BY ZACK RUSKIN 


unanimously, can expect. 

Those details include salary in- 
creases that average $3 per hour over 
the life of the (three-year) contract, as 
well as a pathway to full-time work, 
employer-provided health insurance, 
and an employer sponsored retire- 
ment savings account. 

It’s worth pausing for amoment to 
appreciate how far things have come 
that one can now have a retirement 
savings account tied to their legal 
profession in the cannabis trade. In 
terms of subtle milestones that signi- 
fy an industry cementing its longev- 
ity, employer sponsored retirement 
savings accounts are a great sign. 

Of course, nothing happens on its 
own. 

That’s why unions like the UFCW 
have been working for years to get 





cannabis workers organized, both 
within the state and across the 
country. Some states, like California, 
actually require businesses of a cer- 
tain size to enter into a labor peace 
agreement. 

Asked for comment on the news of 
Stiiizy-Mission’s contract ratification, 
Alex Traverso, Chief of Communi- 
cations for California's Bureau of 
Cannabis Control, referred SF Weekly 
back to this point. 

“If they have more than 20 em- 
ployees, a labor peace agreement is 
required,” Traverso confirmed. 

Thus, with the matter fairly clear- 
cut as far as where state officials 
stand — when asked for comment, 
San Francisco's Office of Cannabis 
and Department of Public Health 
both referred SF Weekly to the Bu- 
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reau of Cannabis Control — the work 
will fall to outfits like UFCW 5. 

According to their release, UFCWC 
5, who did not return multiple re- 
quests for comment, alone represents 
roughly 10,000 workers in the canna- 
bis industry nationwide. 

Speaking by phone from Los 
Angeles, Audie Vergara, Director of 
Corporate Communications for the 
Shryne Group, which operates the 
Stiiizy-Mission dispensary, offered 
optimism that what’s happened 
at the Stiiizy-Mission store will be 
embraced by more players in the 
industry. 

“We think having a strong labor 
voice at the table at the beginning of 
a new industry will help demonstrate 
a successful partnership that helps 
reward everyone taking part in the 
expansion,” Vergara said. 

He also noted that, for now, there 
is no formal requirement to unionize 
— though some licenses are issued 
on condition of a labor peace agree- 
ment being in place — but that still 
doesn’t mean the best idea is to wait 
until the state demands it. 

“The industry was crafted with 
labor unions in mind for everyone 
but small microbusinesses,’ Vergara 
explained. 

UFCW’s release announcing the 
contract also featured a quote from 
Stiiizy-Mission budtender Kat Gon- 
zalez, who emphasized the need to 
recognize workers as the legal canna- 
bis industry continues to expand. 

“It has been a long process,’ Gon- 
zalez said, “but it’s all worth it in the 
end. It feels good to know we have a 
team like UFCW 5 behind us to pro- 
tect our rights as workers and help 
us advance in our careers within the 
cannabis industry.” 

Gonzalez also made a point about 
the need for longevity and job secu- 
rity when it comes to budtenders — 
something the COVID-19 pandemic 
has assuredly only made all the more 
obvious. 

“Every position is important in 
cannabis and being a part of the 
union ensures that budtenders are 
the backbone of the cannabis indus- 
try, she noted. “We are not dispos- 
able, and our jobs deserve protection; 
it feels great to have that recognized.” 


Zack Ruskin covers cannabis for SF Weekly. 
© @zackruskin 
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OR JUSTIN MARTIN, 2020 

was set to be a hell of a fresh 

start. Not just a new year, but 

a whole new zero. A decade of 
endless possibilities. 

Martin, NorCal’s own white 
knight of house music, had set his 
plan in motion long before Jan. 1, 
2020. He would release his third 
studio album on his new label, 
What To Do, go on tour in support 
of the LP, drop new remixes, and 
plenty more. It was going to bea 
whole new era of his project. 

You know the next part. 

And yet — despite a global pan- 
demic that decimated his industry 
— Martin was still able to achieve his 
fresh start. What’s more after his im- 
pressive tenure as an artist working 
for other labels, Martin finally has 
full control over his creative output. 

“Tam at a point in my life musi- 
cally where I can write whatever I 


want. That kind of freedom is in- 
credible,” Martin says. “I have been 
craving it my whole career.” 

Unlike some house and techno 
stalwarts, who present themselves 
as dark, mysterious enigmas, 
Martin has always been about hav- 
ing fun and spreading positivity 
through connection. 

“As an artist it’s my job and my 
duty to express myself through my 
art, to connect with people, and 
help them with what they’re going 
through.” Martin says. 

This year everyone on Earth is 
going through something. In ad- 
dition to the pandemic, and the 
struggle toward racial justice reform, 
more than one country experienced 
fraught and contested elections. As 
a San Franciscan, Martin had yet 
another calamitous connection to 
share with his fellow Californian’s — 
devastating wildfires. 


|. BYHARRY LEVIN 

None of these experiences were 
positive in and of themselves, but 
the collective pain they inflicted 
helped many to forge meaningful 
bonds with their communities. 
Martin is no exception, and his 
music is better for it. 

“I set out at the beginning of the 
year with a clear goal in mind. I 
was going to release an album with 
ten to twelve bangers that I was 
playing in my sets all of last year,” 
says Martin, who was supposed to 
be headlining club nights and huge 
festival stages. Instead, he found 
himself at home, with little to no in- 
come, trying to salvage his plans for 
2020. “However, when I realized all 
my shows were cancelled [in 2020] I 
took a step back, looked at this body 
of work and realized it didn’t repre- 
sent where I am right now.’ 

As Martin worked to finda 
sound that was true to who he was 


ning inthe 





Chaos 


a 








in 2020, he was reinvigorated. “I 
felt this great awakening within,” 
he says. “I’m really excited about 
this new direction. It’s a lot more 
emotional, a lot more introspec- 
tive, a lot more melancholy.” 

A key reason Martin was able to 
shift directions so decisively is his 
new label, What To Do. Launched 
back in January, the imprint was 
intended to serve as a launching 
pad for Martin’s breakout year, and 
he views the label as a blank canvas. 

“There are no rules,’ Martin says. 
“My goal was to create a platform for 
creativity, and that goes for visual 
arts, music. Pretty much anything 
that I'm passionate about I want to 
have an unfiltered avenue to share it. 

Currently, other than French 
house star, Tchami’s remix of Mar- 
tin’s latest single, “Stay,” Martin 
has created all the music, all the 
visual elements, and done all the 
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mastering for What To Do. 

“There's a lot of my heart and soul 
that’s going into it,” Martin says. 
“For me, it’s a challenge, because I’m 
exploring a lot of different avenues 
of creativity I never did before.” 

Another avenue of creativity 
that’s new for Martin is the freshly 
launched streaming channel, Good- 
TV. A joint venture with friends 
and frequent lineup-mates Chris- 
tian Martin, Ardalan, VNSSA, and 
Walker & Royce, the intentions of 
GoodTV are founded on two core 
principles: connecting with people 
and learning new skills. 

“With the pandemic I feel like 
we re all in our own worlds,” says 
Ardalan. “So, it’s nice to bring ev- 
eryone’s worlds together and do 
crazy fun stuff.” 

Ardalan brought worlds together 
by hosting DJs Nastaran Rezaee 
and AmiraLii live from Tehran, Iran 
during his stream. Martin says he 
is having a blast learning the visual 
jockey software Resolume. VNSSA 
is having fun spinning juke and 
other new styles while bringing 
the world of Space Yacht into her 
stream for a takeover. 

“Tt’s 50/50 across the board. Every- 
one is doing their part,” says VNSSA, 
real name Vanessa Barnes. “We really 
want to put in the work for the fans.” 

The team set out to connect with 
people, and connection spreads 
positivity. First, they spread pos- 
itivity to each other when they 
came together on the project. Then 
that positivity spread to viewers. 

The viewers’ positivity gave the 
team the momentum to connect 
with other artists and produce a 
streaming festival entitled “Pretty 
Good Fest,” tapping dance legends 
like San Francisco house visionary 
Mark Farina and DJ Heather — the 
latter is now a resident on GoodTV. 

Essentially, what Martin and 
the rest of the GoodTV team have 
proven is that by connecting with 
good people, anything is possible. 

“Right now, I’m using every day 
to write music and create content 
that’s going to brighten peoples’ 
days,’ he says. 


Martin’s forthcoming album due in 
January 2021 


Harry Levin is an SF Weekly contributor. 
© @larryheavendj 
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Two drunks can play at that game: Herman Mankiewicz, played by Gary Oldman in ‘Mank, was the other brilliant alcoholic behind ‘Citizen Kane.’ 





HERE ISN’T A badly com- 
posed frame in David Finch- 
er’s Mank. Shot in deep, cre- 
puscular blacks and luminous 
grays and whites, the filmmaker’s 
command of visual techniques is 
formidable. His camera holds a 
closeup on an actor’s face in tur- 
moil with as much precision as it 
does a long shot of diners drinking 
goblets of wine at a banquet table. 
Mank is an admirable master class 
in directing, but emotionally un- 
involving. It is an extended intel- 
lectual exercise studying the main 
character’s modus operandi — Do 
as I say, not as I do. 
It’s also a Hollywood film about 
Hollywood, fitting neatly into 
a long tradition of insular sto- 
ries that assumes the audience 
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shares the movie industry’s in- 
tense obsession with itself. This 
well-travelled territory has been 
definitively and darkly told and 
retold again in films like David 
Lynch’s Mulholland Drive (2001) 
and David Cronenberg’s Maps to 
the Stars (2014). Southern Califor- 
nia itself, satirized in movies like 
Paul Mazursky’s Down and Out in 
Beverly Hills (1986) and Michael 
Tolkin’s The New Age (1994), can’t 
withstand the corrosive force of 
Hollywood's cultural influencers. 
Tinseltown invades the psychic life 
of the entire region. 

Fincher’s known for disturbing 
us with movies like Seven (1995), 
Fight Club (1999) and The Girl with 
the Dragon Tattoo (2011). But in 
comparison with his previous films, 
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BY JEFFREY EDALATPOUR 


Mank is a tamer, less visceral cre- 
ation. Herman Mankiewicz (Gary 
Oldman), the screenwriter who 
wrote Citizen Kane (1941), has as 
many antagonists as Jack Nichol- 
son's Jake Gittes does in Chinatown 
(1974). And, like Gittes, Mank 
slowly discovers that he’s out of his 
depth when he’s confronted with 
men who wield actual power in the 
real world. 

The director wants this ambi- 
tious movie to be a lasting achieve- 
ment, to rival Roman Polanski’s as 
a quintessential film noir vision of 
Los Angeles. While the cinematog- 
raphy is stunning, the overall tone 
ends up like a bleaker, more caustic 
version of Ethan and Joel Coen’s 
Hail, Caesar! (2016). Mank con- 
tends with moral dilemmas, but 


they don’t carry as much weight as 
the ones in Chinatown. The script 
is full of smart observations, and 
witty ones, but Mank’s moral rot 

is on a par with every other villain 
who appears on screen. We're 
meant to sympathize with the 
least bad man playing for a team of 
greedy, ruthless hypocrites. 

As Mank, Oldman is expressive 
and committed to staying in char- 
acter. It’s a confident performance 
delivered by a leading man who's 
already won an Academy Award. 
Oldman is flamboyant enough to 
garner another nomination but he 
doesn’t have anything new to play 
as an alcoholic writer. If you’ve seen 
one drunk on screen, you've seen 
them all. When he asks his belea- 
guered wife Sara (Tuppence Mid- 
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‘Mank’ Pulls Back the Curtain on ‘Kane’ 





dleton) why she puts up with it all, 
she never comes up with a plausible 
answer — not for him or for those 
of us watching his shenanigans. 
Mank’s charms wear out quickly. 

The supporting cast easily 
sidesteps Oldman’s long shadow. 
Arliss Howard is unrecognizable 
as an unctuous Louis B. Mayer. 

He demonstrates the Hollywood 
producer’s stature by remaining 
aloof, cold, and dismissive as an 
emperor. Howard gets two great 
monologues that reveal the charac- 
ter’s heart of darkness. As William 
Randolph Hearst’s mistress Mari- 
on Davies, Amanda Seyfried is the 
most engaged she’s been since her 
role on HBO’s Big Love. She’s in- 
spired here as a smart blond, play- 
ing dumb for the men who hover 
around her. 

Mank’s many subplots include 
but are not limited to: the barely 
addressed battle of wills between 
Orson Welles and Mankiewicz over 
the Citizen Kane script, Mank’s 
assistant’s missing husband and his 
German nurse’s backstory, Mank’s 
brother’s Hollywood career, and, the 
derailing of Upton Sinclair’s cam- 
paign for Governor of California. 
Several scenes are told in flashbacks. 
But because this is a movie about 
a screenwriter, Fincher “types” the 
script’s settings on screen to orient 
any disoriented viewers. 

Fincher’s film is the ultimate 
follow-up to Pauline Kael’s 1971 
essay “Raising Kane.” The origin 
story of Citizen Kane is a compel- 
ling subject for film critics and film 
directors. In both cases, Kael and 
Fincher want to give credit where 
credit is due. Mank stands as a 
corrective to the mythology that 
Welles was a solitary wunderkind. 
It’s meaningful for Hollywood pro- 
fessionals to see their names writ 
large in neon lights. But almost 
everyone | know leaves the theater 
or turns off their television when 
the credits start to roll. 


Mank is now playing at the Embar- 
cadero Center Cinema and the Smith 
Rafael Film Center. ‘The film starts 
streaming Dec. 4 on Netflix. 


Jeffrey Edalatpour covers arts, cultre, 
and dining for SF Weekly. 
© news@sfweekly.com 
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Plus: Come on-wehave gotto stop saying ‘cum. BYDAN SAVAGE 


listened to your podcast for a long time, Dan, and I always thought 


: ’M A LESBIAN and my girlfriend is bi. ’ve read your column and 


I'd be fine with having a partner ask me about being monogamish. 
Then my girlfriend of about a year and a half told me she wants to 
see what other women are like. She says the thought of me sleeping 
with other people turns her on but the prospect of her sleeping with 
other people only makes me nervous. 

She came out later and I’m the only woman she’s been with. I 
understand that, as a woman, I'll never be able to give her what she 
might get from a man sexually and that sometimes she'll want that, 
so there’s also that. We've talked about it and it would have to bea 
Don't Ask/Don’t Tell agreement, I would also get to step outside the 
relationship, the other people would have to know we're in a rela- 
tionship, and there couldn't be any “dates.” On top of all that, we’re 
long distance for now. She says she loves me and I believe her and 
she says she doesn’t want to lose me. But she also says she’s been 
dealing with these urges for a while and needs to address them. I 
don’t want to lose her. Do you have any advice? 

— Fretting Endlessly About Relationship Situation 


People in committed non- 
monogamous relationships have 
been known to catch feelings for their 
outside sexual partners. And while 

that doesn’t always doom the pri- 
mary relationship, FEARS, catching 
feelings for someone else inevitably 
complicates things. And while a 
non-monogamous couple can make 


rules that forbid the catching of feel- 


UNDERSTAND YOUR fears. 


ings, feelings aren't easily ruled. 

But people in closed relationships 
have been known to catch feelings 
for people they aren't sleeping with, 
i.e. coworkers, friends, friends-of- 
friends, partners of friends, siblings 
of partners, partners of siblings, 
etc. So the risk that a partner might 
catch feelings for someone else isn’t 
eliminated when two people make a 
monogamous commitment — and 


yet sane, stable, functional people 
in monogamous relationships man- 
age to get through the day without 
being nervous wrecks. Because they 
trust their partners are committed 
to them. And even if their partners 
should develop a crush on someone 
else... which they almost inevitably 
will... they trust that their partners 
aren't going to leave them... which 
they still might. 

By which I mean to say, there’s 
risk in every relationship and it’s 
trust that helps us manage our 
fears about those risks. So if you 
trust your girlfriend to honor the 
terms you ve agreed to — DADT, 
fucks are okay, dates are not, the 
other women know she’s taken — 
and you trust she’s telling the truth 
when she says she loves you and 
doesn’t want to lose you, FEARS, 
then you should choose to believe 
her. Just like a person in a mo- 
nogamous relationship chooses to 
believe their partner when they say 
they won't fuck anyone else (even 
though they might) and won't leave 
them for anyone else (even though 
they could), you can choose to be- 
lieve your girlfriend will honor the 
rules you've laid out. 
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There's Only One Way toFind Out 


resort of all places. I didn’t realize at the time just how much I 


’M AT A bit of a loss. I met a guy that I really like — at a nudist 


was falling for him. Hindsight is 20/20. I’m incredibly guarded 
after growing up in an emotionally abusive household and am still 
dealing with some trauma after being raped a few years ago. By the 
time | realized how I felt about him, he surprised me by telling me 
he had a girlfriend. I was trying to arrange a time to see him after | 
disappeared for a bit to face some demons from the past. I wanted 
to tell him how I felt in person. Before I got that chance, he already 
had a girlfriend. He and I run in the same kinky circles, and I ran 
into them at an event. | actually got a horrible sinking feeling in my 
stomach which I didn’t expect. I never told him how I felt about him. 
I’m happy that he is happy with her, but it hurts, nonetheless. He 
matters enough to me that I would be content keeping him in my 
life even if it’s just as a friend. My question is should I tell him how! 
feel and risk losing him altogether, or do I let him be happy with his 
girlfriend and not tell him that I fell hard for him? I know he might 
not reciprocate my feelings. That’s okay if he doesn't, but the not 
knowing I think hurts more than the truth would. 

— Hopeless Romantic Nailing The Hopeless Part 


F THE NOT knowing hurts more 
than losing his friendship would 
— if not knowing whether you had 
a shot with him and blew it — then 
you should tell him how you feel (or 
felt) and express regret for missing 
the obvious signs and disappearing 
on him. And as painful as it might 
be to hear that he wouldn't want to 
be with you even if he were single — 
and that’s the worst-case scenario — 
you will get over it and get over him. 


Best-case scenario, HRNTHP, he had 
no idea you were into him, he’s not 
serious about the new girlfriend, and 
hed rather date you. Less-than-best- 
case scenario, he might be willing to 
date you if things don’t work out with 
his new girlfriend and you're still 
single at that point. In the meantime, 
don’t pass on any other opportunities 
that come your way and be courte- 
ous, polite, and non-toxic when you 
run into them at kinky events. 


of desperate, last-ditch attempt to hold back the tide of linguistic 


’M WRITING TO beg you — to implore you — to make some sort 


confusion over the word, “come.” Yes, that is the word, readers of 


’ (79 


Savage Love. It’s “come,” it’s not “cum.” The past tense is “came,” not 
“cummed.” (Yes, Dan, people are now saying and typing “cummed.”) 
In the past ve been content to merely grumble cantankerously. The 
final straw came over the last several months when, while watching 
a lot of international TV and movies, I noticed — to my horror — 
that the people responsible for the subtitles are using “cum.” I turn 
to you, DS, to do something about this. To come out loudly and 
proudly for coming, loudly and proudly. This isn’t just about spelling. 
It’s about losing the meaning of the word: It signifies an arrival. 

— Canadian Opposes Mangled English 


confess to having sinned a few 

weeks ago when | used the term 
“cumblebrag.” But in my defense, 
that was obviously a pun and — for 
the record — my one-time use of 
“cum” in the service of a joke should 
not be construed as an endorsement 
of “cum.” (The eye stumbles over 
“comeblebrag,’ so it wouldn't have 


: *M ON YOUR side, COME. I 


worked to use “come.”) As I’ve writ- 
ten before, we don’t have alternate 
spellings for other words that have 
both sexual and non-sexual mean- 
ings. Seeing as we don't “suk dik” 

or “eet pussee,” there’s no earthly 
reason why we should “cum” on 
someone else or be “cummed” upon 
ourselves. 


© mail@savagelove.net. | @FakeDanSavage | savagelovecast.com 
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ORDER TO SHOW CAUSE 
FOR CHANGE OF NAME 
Case No. CNC-20-555962 

Superior Court of California, 
County of SAN FRANCISCO 
Petition of: JOBETH ORIENTE 


GALAPON for Change _ of 
Name 

TO ALL INTERESTED 
PERSONS: 


Petitioner JOBETH ORIENTE 
GALAPON filed a_ petition 
with this court for a decree 


changing names as follows: 
JOBETH RIENTE 
GALAPON' to JOVELYN 
OJASCASTRO ORIENT 

The Court orders that all 
persons interested in this 
matter appear before this court 
at the hearing indicated below 
to show cause, if any, why the 
petition for change of name 
should not be granted. Any 
person objecting to the name 
changes described above 
must file a written objection 
that includes the reasons 
for the objection at least two 
court days before the matter 
is scheduled to be heard and 
must appear at the hearing to 
show cause why the petition 


should not be granted. If no 
written objection is timely 
filed, the court may grant the 
petition without a hearing. 
Notice of Hearing: 

Date: DECEMBER 10, 2020, 
Time: 9:00 A.M., Dept.: 103N, 
Room: 103N 

The address of the court is 
400 MCALLISTER STREET, 
SAN FRANCISCO, CA 94102 
A copy of this Order to Show 
Cause shall be published at 
least once each week for four 
successive weeks prior to 
the date set for hearing on 
the petition in the following 
newspaper of general 
circulation, printed in this 
county: SF WEEKLY 


Date: OCTOBER 27, 2020 
GARRETT L. WONG 

Judge of the Superior Court 
11/19, 11/26, 12/3, 12/10/20 
CNS-3416536# 
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HOLDERS OF GIFT 
CERTIFICATES ISSUED BY 
INTERNATIONAL ORANGE 

SPA, INC. 
International Orange Spa, 


Inc. (“International Orange”) 
has presented a Chapter 11 
Plan of Reorganization for 
voting and confirmation by 
the Bankruptcy Court. Only 
holders of gift certificates 
issued by International Orange 
will vote on the Plan, so each 
holder's vote is important. 

Under the Plan, _ Gift 
Certificates will be honored 
at full face value, subject to 
three modifications. First, 
when purchased, Gift 
Certificates could be used in 
either the San Francisco or 
the Marin location; since the 
San Francisco location has 
been closed, Gift Certificates 
will be honored only at the 


Marin location. Second, when 
purchased, Gift Certificates 
could be applied to either 
goods or services; under 
the Plan, outstanding Gift 
Certificates can be applied 
only against services, 
exclusive of gratuities. Finally, 
pre-petition Gift Certificates 
expire on the third anniversary 
of the bankruptcy filing; that is, 
October 10, 2023, 

The deadline for submitting 
ballots is December 28, 
2020. The deadline for filing 
Objections to the Plan is 
December 28, 2020. Ballots, 
copies of the Plan, and all 
associated papers can be 
obtained upon request to 


michael @stjames-law.com 
or from the Court's website 
through PACER, ecf.canb. 
uscourts.gov. 

The hearing on confirmation 
of the Plan of Reorganization 
will be held on January 7, 
2021 at 10:00 a.m. before 
the Honorable Hannah L. 
Blumenstiel, United States 
Bankruptcy Judge. The 
foregoing hearing will not be 
conducted in the presiding 
judge’s courtroom but instead 
will be conducted by telephone 
or video. All interested parties 
should consult the Bankruptcy 
Court’s website at www.canb. 
uscourts.gov for information 
about court operations during 


VISA __. a 





the COVID-19 pandemic. The 
Bankruptcy Court’s website 
provides information regarding 
how to arrange a telephonic 
or video appearance. If you 
have any questions regarding 
how to appear at a court 
hearing, you may contact the 
Bankruptcy Court by calling 
888-821-7606 or by using 
the Live Chat feature on the 
Bankruptcy Court’s website. 
12/38, 12/10, 12/17, 12/24/20 
CNS-3412271# 
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Construction Project Manag- 
er (CPM-AG): Actualize & 
operationalize complex con- 
struction projects through in- 
novative uses of reality cap- 
ture. MS+2. Mail resumes to 
Achill Beg Construction Inc., 
Attn: HR, 3620 Cesar Cha- 
vez Unit: Comm, San Fran- 
cisco, CA 94110. Must ref ti- 
tle & code. 





Sr. Security and Tech Com- 
pliance Mgr, Financial- 
Force.com, Inc.; MS in Com. 
Sci. or related + 2 yrs exp as 
a Security and Tech Compli- 
ance Mgr, Tech Mgr, or re- 
lated, or a BS in Comp. Sci. 
or related + 5 yrs exp asa 
Security and Tech Compli- 
ance Mgr, Tech Mgr, or re- 
lated. Resume to HR at 595 
Market Street, Suite 2000, 
San Francisco, CA 94105 





Sr. Software Engineer: Dis- 
cord, Inc. Perform software 
eng for real-time comm plat- 
form. May work from SF of- 
fice or from home. Resume 
to: K. Menzie, Discord, 444 
De Haro St. Ste 200, San 
Francisco, CA 94107 





HAULING 


CHEAP HAUL Clean Up, 
garage, yard, dem, lite mvg 
Lic # 29572 650-583-6700 
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CERAMIC / TILE 


7 
CARNEY'S 


e Tile 

e Stone 

e Slabs 
415-724-5747 


Lic # 1065868 


S.0,S, PAINTING 


¢ Wallpaper Installation 
and Removal 
¢ Int./Ext. Painting 
¢ Free Estimate 
¢ Senior Discount 


415.269.0446 
650-738-9295 


www.sospainting.com 








Lic.#526818 
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MARK LIU 
CONSTRUCTION CO 


General Building Contractor 
Kitchen * Bath * Additions 
Decks « Stairs * Siding 
Plastering * Painting 
Plumbing ¢ Electrical & More 


18 Years Experience 
Reliable 


Affordable 
English & Chinese 
Free Estimates 


419,730-1018 


Lic #861780 Insured/Bonded 


Remodel & Repair 
Kitchen, Bath, Painting 
Stucco, Siding, 
Windows 
Seismic, Foundation 
Lic #582766 
Bonded, Insured 
Call Mike 415-279-1266 
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HERNANDEZ ROOFING 
New & Re-roof, repairs. 
Free Estimate 
Lic # 860945 
CALL 415-640-7536 


ROOFING INC. 


COMMERICAL ¢ RESIDENTIAL 
ALL TYPES OF ROOFING 
SHEET METAL WORK 
SKYLIGHTS 
Best Price ¢ Best Work 
Best Service 
Sr. Disc ¢ Free Est Lic#937035 


650-589-2775 
650-343-6671 








MASSAGE THERAPY 


| 


VY SWEET & 
PETITE 
Call Debbie at 
415-571-9873 





INTRODUCTION 
SERVICES 








* FREE Partyline 24/7** 
“Free 10n1 8-9PM daily” 
415-691-3100, 925-953- 
1001 or WebPHONE on 
LiveMatch.com 


SH Massage 


928 SUTTER STREET | SAN FRANCISCO 


Advertise in 
SF WEEKLY 
Classifieds. 


Call: 415-359-2600 





